
1  Based on a multiplier of 3.4 : 1, estimated by ProBono Economics as the social value impact multiplier of charitable donations. 
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2 GVA (Gross Value Added) measure the value of output created (i.e. turnover) net of inputs used to produce a good or service 
(i.e. production of outputs). It provides a key measure of economic productivity. Put simply the GVA is the total of all revenue into 
businesses, which is used to fund wages, profits and taxes
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